SEMINOLE COUNT

FLORIDAS NATURAL CHOICE

COUNTY MANAGEDR POSITION

You'’reinvited to apply for an exciting senior
executive opportunity.

OUR COMMUNITY AND LOCATION:

When it comes to community, few people define quality quite the same way. To
some, it is beautiful neighborhoods and good schools. To others, it is business
opportunities. To others, it is a place abundant with natural beauty. For Seminole
County, it is all of the above.

Located in Central Florida, Seminole County encompasses 344 square miles and is
situated between Orlando and Daytona Beach. The area has many wonderful
nature and heritage offerings that complement world famous attractions. With an
average temperature of 72 degrees and a beautiful suburban setting, Seminole
County is “Florida’s Natural Choice” to live, work, and play.

e Population 410,000 including seven cities: Altamonte Springs, Casselberry,
Lake Mary, Longwood, Oviedo, Sanford, Winter Springs

Suburban (with a rural area in the eastern portion of the County)
Demographically, two thirds of the County is under 45 years old.

Moody'’s Investor Service Rating of AA2

Standard and Poors rating AA

OUR SCHOOLS:

¢ MONEY magazine identified Seminole County schools as one of the top 100
districts in the nation offering high quality education in a moderately priced
community.

o NEWSWEEK recognized all Seminole County High Schools in the top 3% in
the nation.

¢ Seminole County Public Schools was selected for the American School Board
Journal's Magna Award recognizing districts across the country for
outstanding programs that advance student learning and encourage
community involvement.

e Since 1977, Seminole County SAT scores have exceeded state and national
averages.

OUR ATMOSPHERE:

Our 23 public parks and more than 6,500 acres of preserves located along the
lakeshores and scenic rivers offer a variety of recreational opportunities. Trails for
bicyclers and pedestrians connect neighborhoods, schools, area shops and
employment centers. The Wekiva River and the St. Johns River offer a look at
natural Florida wildlife.
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OUR ECONOMY:

Seminole County is a community poised to do business with business. Our track record is as impressive as our
potential.

e Seminole is home to the Orlando-Sanford International Airport, the fastest growing airport in North America.
e Median Household Income for Seminole County in 2005: $53,675
e Home to top employers: Convergys, AAA, Sprint, Bank One, Fiserv,
Veritas and AT&T
e Seminole County has been named one of the Top 100 Companies for Working Families

THE POSITION:

The County Manager leads an organization of approximately 1,400 employees and an annual budget of over
$622 million. The County Manager is responsible for the professional management and oversight of all programs
and activities under the Board of County Commissioners. The County Manager executes appropriate policies and
procedures concerning matters applicable to the Board of County Commissioners. Coordinates and conducts
long-range management and financial planning analysis.

THE CANDIDATE:

Seminole County is looking for a confident, knowledgeable and experienced management professional. The
applicant must have extensive knowledge of County operations, including budget development and statutory
requirements impacting local government administration.

The successful candidate should be a self starter who is committed to sustaining the County’s excellent financial

condition; have a master's degree or commensurate experience in business, public administration or a related
field, and will have five years of experience as the manager or assistant in a similarly sized operation.

OUR VISION:
To be the Premier County Government in Florida, Recognized for Service Exceeding Expectations.

OUR MISSION:
Serving the Community to Improve the Quality of Life

OUR VALUES:
Commitment e Honesty e  Accountability e Integrity e Respect

CONTACT:
Colin Baenziger at 561-793-2624 or e-mail Recruit24@cb-asso.com by February 10, 2006.
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